Customer Loyalty Programs: Enlarging the Customer Base for Indian Retailers

Abstract

Indian consumer behavior has evolved over the years focusing on merchandise assortment, convenience and experiential delight from price considerations. The aspiration driven demand for goods and services has risen transforming the consumer behavior. Retailers are striving to develop differentiating strategies to deepen customer loyalty. Managing customer information and utilizing it effectively; is likely to emerge as the key differentiator for retailers. This paper gives an overview of need for customer loyalty and differentiated loyalty programs adopted by Indian Mega Retailers.  
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